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PRESS-GAZETTE FOCUS: SELLING GREEN BAY

 Strong Hill, co-chair of the group that plans to' brand the Green Bay area, said many
vater. Photos by J ‘ MatthewslPress-Gazette

‘Goal is to unify
BY NATHAN PHELPS

nphelesﬁﬂreenhyp essgazette nom .

. l A consor’num of business and govern-
. Bl mental grotips have come together to create a
- agencie 1a8 : : ; “new branding effort:for the greater Green Bay
‘ launched a new . effort to COm ' .area. As part of ongoing research, they are
: seeklng input from the community, which

attractmg add1t10na1 busmess o includes a Web site-where people can leave
showing the region has more to offer I "their thoughts and suggestions about the
than cold weather and football ) _ ~Green Bay region. It can be found online at
‘andgreatergb.com.
B The core group of the branding initiative
includes the city.of Green Bay, the Green Bay
- Area Chamber of Commerce the Greater
Green Bay Communrty Foundation, Arketype
eonard & Finco Public Relations, Pulse
i nd Unrque Busmess ‘

;Dons1a Strong H111~, 0
’ Greater G,reen‘ Bai

becatse people don’ ‘ Chew | lnmal supporters are The Green Bay

who we are;” she said af r a AS < Packers; Shopko; Wisconsin Public Service the

fconference Tuesday e ‘ Oneida Nation; Godfrey & Kahn and Brown
County

. A swrmmer emerges from a water slide at — Press-Gazette.
‘ - the new Resch Aquatic Center in Green- J
lion over. two years 10, cove the ini- Bay inJune. Donsia Strong Hill, co-chair of More :
tial costs of the branding effort. = the ‘group ‘that plans to brand the Green onllne
.. Alogo and tagline are expec ‘Bay area, said many people have the per- > Heara~
be rolled out ata 1ater date: v :
: \ceptlon that itis always cold in Green Bay. related audio clip by going to WWW. greenbay

‘work on collectmg data = a0 pressgazette.com and selecting this story.
ing: 1nput from ‘area res1dents “I‘ often hear. from businesses in ~ S :
‘ - the greater Green Bay ‘area that’ North initiatives. New North Inc. is
“-they have a tough'time recrultmg aconsortium of business; economic
‘people to relocate to-our communi-. developrhent, ! chambers of ~com-
Bay Mayor Jim, Schmitt metce,  work ' force development,
a1d at the news conference: “But " civic, nonprofit, and education lead-
nce carididates come’ in for a visit  ers in 18 counties of Northeastern
tney. i ‘or:stay. for a few days they re sold W1scons1n that  works to promote
.. what they hke at they de : S ~'the region:.-
like” s = : j Ashwaubenon based Shopko is one
While the are : own fori “help area bt _of the companies that has backed the
' ~ ‘ “project in .the early stages Jack
“Mullen, the firm’s senior vice presi-
dent of marketmg, said this proyect

> See Branding, B-Z
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~ Branding Efforts have

'i';'has the potentlal to be a boon

“caroundthe reglo

S UTrEWhHen we're recru1t1ng;f
" people from: outside ‘the state-
“rand outs1de the area, ‘we

‘often: have obstacles to over-
.come;” he said: “We thlnk
i :developmg fhis brand::
" “being able- to: utlhze this
':mformatlon insour recru1t

“ing efforts will help our com—, :

P pany immensely:?e

i Green ‘Bay Area Chamber‘ i
o of Commerce President Paul
‘Jadin said the ‘effort also

~allows partlclpatmg busi-
‘nesses; * communities rand

E governments an opportunity

to: collectlvely develop a sin-

-+ gle;unified 1 message and: Ppro--
fegsional: marketing materi-
alsas well as’ advertisingand’.

: pubhc relatlons “efforts. that:‘

“inelude T comé,”"Wash., an

‘Duluth, Minn., Strong: Hlll]j :

k'and Hlldebrand said.-

Afor their busmess and others ‘

sand

.;-,;~4worked fo'r other cities

C CIoften hear from
busmesses in the
_greater Green Bay afea
that they'have atough
time recruiting people
to relocate to our -
communlty But ornce
: cand1dates come in for.
a visit or.s ay fora
few days, they re sold
on the area.’ '
S Green Bay Mayor Jlm Schmltt

have also: Iooked at brandlng
efforts at two NFL cities. —
Kansas City and Pittsburgh
— 1o 'see. how football was
,frolled into those efforts:
Hlldebrand said some stud-
+ies: in cities that have under-
gone brandmg ‘efforts. can

;push to. aroun: ,$400 mllhon
o

‘that’s: gomg to help all these
f,,fbusmesses thrlve and grow.”
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